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（21）　UNWTO, UNWTO Tourism Highlights 2019 Edition, Madrid: 2019, p.17.
（22）　UNWTO, 前掲書 , p.8.
（23）　UNWTO, 前掲書 , p.17.
（24）　UNWTO, UNWTO Tourism Highlights 2013 Edition, Madrid: 2013, p.14.
（25）　中東地域の国際ツーリスト到着数の対前年変化率は、2013-14年が8.7％、2014-15年が0.6％
だった。なお、2017年は前年比5％増の5800万人と復調の兆しが見えた。UNWTO, UNWTO 





























































（29）　World Bank Open Data https://data.worldbank.org/indicator/ST.INT.XPND.CD?locations=CN（最
終アクセス　2021年1月19日）

















































































































































































































19,737,409 47.1 24,039,700 21.8 28,691,073 19.3 31,191,856 8.7 31,882,049 2.2 4,115,900 -87.1
16,645,843 53.9 20,428,866 22.7 24,716,396 21.0 26,757,918 8.3 26,819,278 0.2 N/A N/A
4,002,095 45.3 5,090,302 27.2 7,140,438 40.3 7,538,952 5.6 5,584,597 -25.9 487,900 -91.3
4,993,689 107.3 6,373,564 27.6 7,355,818 15.4 8,380,034 13.9 9,594,394 14.5 1,069,200 -88.9
3,677,075 29.9 4,167,512 13.3 4,564,053 9.5 4,757,258 4.2 4,890,602 2.8 694,500 -85.8
1,524,292 64.6 1,839,193 20.7 2,231,568 21.3 2,207,804 -1.1 2,290,792 3.8 346,100 -84.9



















































































































The Tourism Dynamics in East Asia 
International Politics: 
Focusing on China’s Outbound Tourism Policy
KAJI Hiromoto
Abstract
　In October 2018 Japan’s Prime minister Abe visited China and met 
President XI. They agreed on promoting China’s outbound tourism to Japan. 
This paper examines the reason why China paradoxically consents to their 
exporting wealth, instead of inbound policy. Based on this point of view, to 
verify China’s tourism fluctuation dynamics in East Asia, this paper first 
reviews the origin and function of “Kanko.” Then it considers that China’s 
outbound policy determined the Tourism Fluctuation Dynamics in East Asia 
as well, and concludes that the Japan-China consensus shows “Same bed, but 
different dreams.”
